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SIGN UP TODAY! 

BE A RESTAURANT PARTNER
Dining Out For Life is a seamless, 
easy, and fun way to give back 
to the community. Aliveness 
does all of the leg-work and they 
certainly follow through!”

Register at doflmn.org–Darrell, 
   BRASA - Director of Hospitality & Communication

Register at doflmn.org by February 28, 2025, to be included in all marketing materials.

DINE OUT. END HIV.

“
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BE A PARTNER BECAUSE:
It’s good for business. This popular event will 
bring you more business and new customers. Diners are 
also more likely to order appetizers, drinks and desserts 
when they know it’s for a good cause! If you choose to 
include alcohol in addition to food sales, we’ll add a drink 
icon next to your name in dining guides, ads, and posters 
to drive additional customers your way.

It’s easy. We’ll provide all the tools you need to be 
successful, including:

•	 Promotional posters, table tents, cocktail napkins, dining 
guides, social media tools, and more.

•	 An optional training for wait staff and managers to learn 
how to maximize your participation in this event. More 
info at: doflmn.org

•	 The opportunity to have a volunteer ambassador 
(subject to availability) who will bring friends and family 
to your establishment and represent Aliveness Project 
on-site during the event.

Questions? Contact: Dylan Boyer  |  DOFLMN@aliveness.org  |  (612) 822-7946 ext. 207

HOW IT WORKS
1 Sign up your restaurant, bar, or brewery by February 28, 

2025, to participate in this one-day fundraiser.  
Register at: doflmn.org

About Dining Out For Life® International
Dining Out For Life is an international, licensed event in 45+ 
cities across the US and Canada that raises more than $4 
million annually for HIV/AIDS service organizations. Aliveness 
Project along with 100 restaurants, sponsors, 40,000 diners, 
and 50 volunteer ambassadors will raise over $200,000 to 
support people living with HIV in Minnesota.

2 Dining Out For Life is heavily promoted, featured in the 
media, and you receive free in-house and digital  
promo materials.

3 On April 24, more than 40,000 people participate by dining 
out in Minnesota – which means increased business and 
exposure to new customers!

4 You choose the participation level starting at 25% up to the 
100% CLUB LEVEL.

5 Your contribution helps Aliveness Project provide 
nourishing meals for Minnesotans living with HIV/AIDS. 
Last year, Dining Out For Life Minnesota raised more than 
$200,000!

Register at doflmn.org by February 28, 2025, 
to be included in all marketing materials.

It’s great marketing. You will be featured in a 6.1 
million impression marketing campaign that includes:

•	 Print - 3.3 million impressions: Lavender Magazine and 
Mpls/St. Paul Magazine

•	 Television - 1.3 million impressions: KARE11

•	 Social Media - 500+ thousand impressions and 
influencer marketing: Facebook, Twitter, Instagram

•	 Online Advertising - 400+ thousand impressions: The 
Aliveness Project/DOFL websites, Twin Cities Gay Scene, 
KARE 11 website, Lavender Magazine

It’s good for the community. You help Aliveness 
Project provide hot, delicious, scatch-cooked meals, free of 
charge to Minnesotans living with HIV/AIDS.

It’s fun! Guests are excited to support the cause and 
enjoy great food and drinks. They’ll also remember you and 
come back throughout the year!

SIGN UP TODAY! 


